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Conducive Macroeconomic Environment

Strong GDP Growth Private Consumption to
Total GDP

5.8% 69




SM Delivered Tremendous Growth

CONSOLIDATED REVENUES

18.6%

Compounded Annual
Growth Rate
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11-Year Performance of SM Shares

SMIC vs. PSEi

(Indexed to 100)
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Market Leading Positions in All Core Businesses

. Largest
Largest in 2
! Philippine
Retalil
Bank
SM PRIME Largest in CBT,ZI é 7th La rgest
50% Property 207 Philippine

Owned Development Owned Bank



2015: Strong Underlying Growth

Recurring Earnings 13% Net Income Profile

Banking M Property  Retall




@M’ RETAIL

PHP211.4bn

TOTAL SALESt7.3%

PHP6.8bn

N3 INCOME'16.5°/o
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MARKETS

PHP127.3bn

TOTAL SALESt7.5°/o

.
§ PHP4.15r

E NET INCOME'10,2°/°

1,194,6008qm

GROSS SELLING AREA'10.5°/° ‘ & P9 ° ===




SM Retail: Rapidly Expanding and Diversifying

RETAIL FOOTPRINT
(PHILIPPINES)

1,905,596 .

oJolll The SM Store

VIS SM Supermarket

SM Hypermarket

METRO MANILA 44%
— IIRYsW SaveMore
® LUZON 40%
@ VISAYAS 1%

® MINDANAO 5%

FOOD & NON-FOOD RETAIL



Changing the Retail Landscape

Non-Food Specialty
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PRIME

PHP71.5bn

CONSOLIDATED
REVENUES B 8.0%

PHP28.3bn

NET INCOME'53.9°/o

PHP626.7bn

MARKETt
CAPITALIZATION B 27.3%




PHP42.7bn

YYNEES _
REVENUES B 10.4%

PHP20.9bn

SM RESIDENCES
REVENUES B 0.9% _(. R i
S

PHP3.5bn _,: {:'. f’

COMMERCIAL PROPERTIES  (JNNENE! JEINNRE 100
VBEBEE il i)
REVENUES'19.0% -

y
7= PHP2.7bn

HOTELS & CONVENTION
CENTERS REVENUES'18.6°/0
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30 Years of ‘Supermalling’

MALL FOOTPRINT MALL FOOTPRINT
(PHILIPPINES) (CHINA)
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XIAMEN 25%
JINJIANG

CHENGDU 17.5%
SUZHOU 8%
CHONGQING 16%

ZIBO 16%

@ METRO MANILA 45%
@® LUZON 33%
@ VISAYAS 15%
® MINDANAO 7%
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SM’s Jewel in the South
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ES CHINABANK




PHP2,031.3bn PHP57.0bn PHP25.0bn




MAR 71h2016 MON 10:52 AM
WELCOME TO CHINABANK




Environmental, Social and Governance
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CREATING

FUTURE
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Environmental, Social and Governance

uig UN ARISE

TOP LEADERS FORUM 2015 @onisor W) ere
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200 disaster resilient homes
donated to Yolanda victims in

Concepcion, lloilo



Strategic Plans: Retail

Expand nationwide

footprint outside Metro
Manila

MANILA

Deliver excellent
customer service

Work with partners to
provide best In class
modern retall




Strategic Plans: Property
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Strategic Plans: Banking

Branch Expansion Technologlcal
Innovation
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