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SM Today
Dominant in 

Retail Merchandising

Fast growing presence in residential, 
commercial, resorts and hotel businesses

Emerging Player in
Property and Tourism 

Development 

Largest banking network with significant 
interest in BDO and China Bank

Dominant in Banking and 
Financial Services

30 Malls with GFA of 3.9 million sqm.
Dominant in

Mall Operations

Largest retail chain with 89 stores nationwide.



Balance Sheet Highlights
Balance sheet 
remains strong with 
net debt at 33%
Current assets grew 
18% with current 
ratio at 1.8x
Book value stood at 
Php 163.3 per share 

41.9%44.8%Debt/Assets Ratio

29.4%32.7%Net Debt/Equity Ratio

42.343.7Net Debt (Php bn)

72.1%81.1%Debt/Equity Ratio 

-11%183.3163.3Book Value Per Share (Php)

1.4 : 11.8 : 1Current Ratio

-7%143.7133.8Stockholders Equity

5%103.7108.5Total Liabilities

59.166.9Non-Current Liabilities

-7%44.641.6Current Liabilities

184.9168.7Non-Current Assets

18%62.573.6Current Assets

-2%247.4242.3Total Assets

% Chg1H071H08(In Php billion)



Income Statement Highlights
Revenue grew 
17% to Php66 bn
Net income 
growth of 14% 
driven by 
property and 
retail groups
ROE increased 2 
pts to 13% 6.05.4Interest Cover (x)

12.112.6EBITDA (Php bn)

22%19%EBITDA Margin (%)

10.3%9.9%Net Margin (%)

11%13%Return on Equity (%)

14%19.722.4EPS (Php)

-14%2.42.1Minority Interest

14%5.76.5Net Income

11%10.011.1Net Profit Before Tax

247%-1.01.4Other Income / (Expenses)

-12%11.09.7Gross Profit

17%55.965.6Revenues

% Chg1H071H08(In Php billion)



Revenue and Income Profiles

7%

27%

34%

32%

Net Income
Profile

Php 6.5 bn
(+14%)

Net Income

20.9%

18.8%

30.1%

27.6%

NAV
Profile

Php 499 

Net Asset 
Value/sh**

Revenue
Profile*Core Businesses

Revenues
Six Months Ended 

June 2008

Php 65.6 bn
(+17%)

SM Investments

84%Retail Merchandising

3%Property Development

2%Banking and Financial
Services

11%Mall Operations

Notes:
* Banks are not consolidated.

** Valuation methodology: Sum of all parts – Retail based on 12x prospective earnings, Banks based on 2x book value 
as of June 30 2008, mall operations and property based on appraised assets (land and buildings) as of Dec 30, 
2006.
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Overview of Retail Merchandising

Serving Millions trivia:  
Sold in 2007  -- 21 million pairs of shoes

15 million kilos of chicken

SM Department Stores SM Supermarkets SM Hypermarkets Makro

Philippines’s 
leading one-stop 
lifestyle and 
fashion chain
� 31 Department  

stores
� 15 in Metro 

Manila
� 16 in provinces

� 2 more stores in 
2008

Philippines’s top 
supermarket 
chain

� 32 Supermarkets
� 9 “Savemore 

Market"
� 23 “SM 

Supermarket”
� 5 more stores in 

2008

One-stop 
household 
shopping 
convenience

� 11 Hypermarkets
� 2 more stores in 

2008

Leading 
wholesale chain

� 15 Wholesale 
outlets

� Leverage  
regional sourcing 
and expertise in 
frozen items



Overall Retail Results

--3.3%3.0%Net Margins

--41%26%**ROE

84

1.4

43.4

2007

Php 2.0 billion

89

1.6

52.6

2008*

6%

9.5%

21.1%

% chg1

Total No. of Stores

Net Income (Php bn)

Sales (Php bn)

Capex 2008

Jan – Jun
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Serving Millions Trivia
30 malls nationwide
GFA of 3.9 million 
sqm.
Over 9,100 tenants

Over 400 million 
meals served in ‘07

Over 180 cinemas with 
124, 400 seats 
including the country’s 
1st IMAX theater

1.8 million tickets 
sold in ‘07

Average Foot traffic:
2.5 million 
per day
900 million 
per annum



Eastern Connecticut State University,  Shopping Mall and Shopping Center 
Studies, as of Feb. 1, 2008
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No Other Group Comes CloseNo Other Group Comes Close

With 4 of the WorldWith 4 of the World’’s 11 Largest Mallss 11 Largest Malls

3rd3rd

6th6th

7th7th

11th11th



1st Half ’08 
performance:

Operating margin: 
55%
EBITDA: 
Php5.9 bn
EBITDA margin: 
70%
Net margin: 38%
ROE: 15%

Financial Highlights

10%2.93.2Net Income

-1%0.20.2Minority Interest

9%3.03.3
Income Before Minority 
Interest

-4%-0.11-0.10
Other Income / 
(Expense)

10%4.24.6
Income From 
Operations

6%3.63.8Operating Expenses

8%7.78.4Revenues

% Chg2007
(Php bn)

2008
(Php bn)

1st Half
SM Prime 

Holdings, Inc.



2008 Mall Expansion and Capex Program

61,000SM BaliuagNovember 2008

122,000SM MarikinaSeptember 2008

15,000SM Megamall ExpansionOctober 2008

29,000SM Fairview ExpansionOctober 2008

33Number of MallsYear end 2008

4.2 million (+7.7%)GFA (in sq.m.)

31,000SM RosalesNovember 2008

Php6.0 billionEstimated CAPEX 

258,000

Gross Floor
Area (sq.m.)

New Malls or Mall ExpansionsOpening



SM China Malls

Wal-Mart, SM-Laiya, KFC,  Gome, 
Wanda, Watson’s

Wal-Mart, SM-Laiya, 
McDonald’s, Watsons

Wal-Mart, SM-Laiya, 
McDonald’s, KFC, Watson’s, 

Cybermart, Book City
Major Tenants

Oct. 2006Nov. 2005Dec. 2001Year Opened

72%92%100%Occupancy Ratio

Population: 10.44M
Total GDP: USD34.4B

GDP per capita: USD 2,580

Population: 7.52M
Total GDP: NA

GDP per capita: NA

Population: 2.64M
Total GDP: USD14.5B

GDP per capita: USD 6,546

City Demographics  
(as of 2006)

949 slots1,700 slots1,014 slotsParking Slots

4.66 hectares11.50 hectares7.26 hectaresLand Area (mall)

5 levels6 levels6 levelsLevels

84,482 sqm116,517 sqm80,373 sqmNet Leasable Area

169,407 sqm169,584 sqm128,203 sqmGross Floor Area

Chengdu City, Sichuan ProvinceQuanzhou City, Fujian ProvinceXiamen City, Fujian ProvinceLocation

SM City ChengduSM Fupu (Jinjiang)SM XiamenMall Name
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Financial Highlights

10.4%11.2%NPA 

11.0%8.2%ROE

3.6%3.9%Net Income Margin

-10.7%1.5-25.0%2.4Net Income

42.9%1.3-26.6%7.0Other Income

-6.7%3.03.0%10.9Net Interest Income

19.5%

15.0%

0.4%

13.7%

Growth
(y/y)

6.3%

101.2

154.2

25.9

191.7

1st Half
2008

(Php bn)

China Bank

24.2%

8.6%

-4.7%

11.7%

Growth
(y/y)

6.9%

323.1

498.9

53.9

676.7

1st Half
2008

(Php bn)

BDO

NPL 

Loans

Deposits

Capital
Assets
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SM Property 
Group

Residential Commercial Tourism Hotels

SM 
Development

Corp.

Highlands Prime

Mall of Asia 
Complex

Build-to-Suit
Projects

Costa del Hamilo
SM 

Hotels
Corp.
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Property
Strong growth in 
property earnings 
from residential, 
commercial and 
resort development
Further growth seen 
with more sales to 
be booked as 
projects achieve 
further completion

Est’d Capex -
2008 

Net Margin (%)

Net Income 

Sales 

Jan Jan -- JunJun

Php15.6 billion

21%

0.7

3.4

20082008

(Php (Php bnbn ))

21%

0.3

1.4

20072007

(Php (Php bnbn ))

--

116.3%

135.7%

% Chg% Chg



Property Group:
Sales and Income Profile as of 1H 2008

Tourism, 
9%

Hotel, 
3%

Residen-
tial, 62%

Commer
cial 26%

Sales (% of property group) Net Income (% of propert y group)

Residen-
tial, 68%Tourism, 

4%

Hotel, 2%

Commer-
cial, 26%



Residential Development
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Project Brief

48%62%13%89%
97%2

53%3% sold

903747512,0811,317Units sold

1,87041,2073902,3302,136Units for sale

20082008200620062003Year started

20132010200820092009
Year of 
completion

15%9%99%75%
100%2

85.6%3% complete

GrassGrassBerkeleyBerkeleyLindenLinden--
woodswoods11

MezzaMezzaChateau Chateau 
ElyseeElysee

As of 30 Jun 08As of 30 Jun 08
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Commercial Development

*Existing*Existing **Upcoming**Upcoming
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Country ClubCountry Club
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11 Condominium Buildings
Lagoons
Beach and Country Clubs
Hotel
Townhouse Villas

Beach ClubBeach Club

Lobby lounge, al fresco 
dining, juice bars, infinity 
pools, Jacuzzis, scuba 
diving, snorkeling, water 
sports, trekking, 
beachwalking, pro shops, 
locker rooms 

Pico de Loro



Pico de Loro: Sales Summary
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Hotels
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